Kazuo: Japanese Fashion, L.A. Style
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Joel Knoernschild sweats the small stuff. Prom tny koife
pleats ina shirt that are individuatly ironed to French darts on
Fahirts and hack pockets on jeans specially designed 1o keep
wallots safe during bile rides, globetrotting or what have you,
Knoe T hild’s brand, Kazuo, is packed with atylish details
reminiscent of highend fashion and Japanese street style

Launching for Spring 2008, the Los Angeles-based voung
men's !]Irﬁ(‘flv brand is the result of Knoernschild's collabora
||'n|| with Osaka, Japan-based designer Nozawa. Kazuo,
Knoernschild's middie name, means “peaceful man” in Japan
ewe. A child of Southern California's surf industry (his fathes
V---_' Knoernschild, was cofounder of surf giants Billabong
USA and Hurley), Knoernschild, who works under the
moniker Joel K., said his heart is in underground Japanese
street Inshion. Knoeroschild, whose mother is Tapanese, las
Tived and worked it Japan and fell in love with the detailed
understated style

“The problem is, as coal as it is and as much as 1 like it, it's
made to fit the Japanese body, not mine,” he said. “The
saying: ‘Here we're corndfed; there they're ricedfed.” Its a dif
ent body type. I'm making ricefed fashion for corn-fed bodi
For Kazuo, that means a tight collection of 31 pieces packed
with fashionforward details, an understated color palette and
minimalist design
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Sinoe 2002, Jed! Sh
bullding a tashion line
salis. This year he is guing 1o take
fashion executive and designer debuited the den
im Bine Aghve five years ago I was aged
30 and up, & consumes that he fell was being @
nored by the market. While other den
perimented with lookes thal became mare baroque
season after season, Agave kept it simple with two
fits and several washes, For Shader, keeping it sin:
ple was a smart move. Today, Agave sells al
Nordstrom and more than 450 boutiques across
the world. While still riding this success, Shaler
decided to try an idea that he had been toying
with simoe 2006

“In terms of product. these are things which
don't gu together,” Shafer said. He was specifical
Iy talking about time-worn Scottish plaids, grace-
ful Japanese prints and icons of scorpions. He
mixed these elements wgether for his new fash-
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ion concept, Red Scarpion Clan, which will debut at the Project Global

ion
Trade Show in Las Vegas.
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Scorpion Clan:

leg j¢

“Madnes:

style, “The Gringo,” and renamed it |

At first, buyvers didn't get it, but Shaler perse-
vered, and at February’s Project show he wrote
puany orders for the style:

According (o Shater, “Madness™ found a niche
because premium-denim stores are hungry for
new product that is neither a basic jean nor the

with the help of the same team that helps produce Paul
Smith and the French brand A.P.C. “I call it my dream
team. They ¢éan make anything | want happen,” Knpern-
schild saie

For Spring, Knoernschild found inspiration in military de-
sign. Woven shirts have removable epaulettes, Henleys have
wide slanted cuffe that extend to the knuckles, and military-in-
upired jackets in suiting fabric feature extendable sleeves, an
iPod pocket and a hood that can be rolled into the collar, Most of
its longrsberved shirts feature enginecred sleeves with slanting
seams to accommodate the arm’s movement. Pants, including
straight-leg jeans and army-style pants in pieestriped suiting fab-
rics, feature the same engineered it

Kazuo's T-shirts best illustrate the brand's Japanese
style-by-way-of-Los Angeles vibe, Made of organic cotton,
Kavma's T-ahirts feature French dirts for aslim fit and cool, art-
inspired graphics, The “LA Police Club” T-shirt in heathered
pink festures a vintage muog shot from the Los Angeles police
archives

For Fall 2008, Kazzuo will collaborate with Los Angeles-based
desigmer Prett Westfall of quirky-cool brand Unholy Matrimony
on an upscale threepiece capsule collection. Retail prices for
Kazso range from 855 for Tshurts to 5130 to S160 for woven shirts
and £279 for outerwear, Kazuo will debut at the upcoming Progect
ol aniyemvadtmar A et - i S £ AT

ALLOVER: The Medallion shirt features an allover
printL.
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distressed denim, which has been riding a wave
of popularity for years. He said that these stores
could be among the first customers for Red Scor-
pion’s blend of premium denim and streetwear.
The line will debut with 45 items. Pants include
the plaid denim as well as indigo jeans with intri-
cate stitch work. All will feature a plaid waistband.
Tops include T-shirts and polos that bear allover
prints of Japanese graphics. A soccer jacket and
some woven shirts will feature plaid prints. The
collection also will offer headwear such as a dri-
ver's cap. Suggested retail price points are $180

10 5260 for pants, $80 to $110 for knits and $25 to $45 for headwear: Red
Scorpion Clan will be exhibiting at Project booth number 18137, Avenue J.
For more information, contact Natalie Miller at (213) 4520881

—Andrew Asch

PLAID PUNK: Red Scorplon’s Broadie
Jean
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